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It’s from the phrase, “To make a beeline for
[somethingl.” Here, the ‘something’ is your goal,
and %&M is what gets you there,

For freshideas, sound advice, and short
turnaround times, turn to a partner with years of
experience, and dedication to your SUCCESS.

To achieve or support any business or personal
objective, use content - written or visual or
somewhere in-between. If creating content isn't
your strength, or you don’t have time for it, invite
Beeline to step in and get you there.

You and |, we each have a goal - a desire to see
something accomplished. And we each have
strengths. In our partnership, my strengths
become your strengths.

| Use a direct, discrete and objective approach
driven by a genuine desire to help you achieve
your goals. | believe that honest and kind working
relationships establish healthy growth and
development.

It’s no secret—I love creating! For me, real job

satisfaction comes from helping my clients to
achieve great results.
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It sounds simple, but don’t
underestimate the power of d
beautiful thing. A concise visual

for executive review, a promotional
image, a how-to, DIY, or 101 graphic,
or a revamped handout: you want
your audience to absorb the info
without confusion.

Websites for everyone!

Business or personal, commerce
or fun, an event, portfolio, or
competition - let’s make it happen.
While we're there, let’s make sure
your on-page SEO is on point.
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A decade working in consumer
insight taught me the intense value
of research and maximizing how
those results are applied. Let’s

get to know your market, and let’s
introduce you to them.

Your clients are on it, and you should
be, too. A content marketing strategy
and supporting graphics will bridge
the gap that you know is there.
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Growing up in an entrepreneurial family taught me about business and
resourcefulness. With a head for marketing and a heart for design, | employ a rare
blend of science and art in my projects.

I've worked in various industries spanning agriculture, construction, law, accounting,
financial services, hospitality, entertainment, and real estate. My life-long interest in
learning makes it easier to ask what job I haven’t done.

I'm an enthusiastic and adaptable creator with fifteen years of professional
experience in visual, written, research, and insight design. | bring strong creative,
analytical, and interpersonal skills to the mix. I love making things work and look great!

Search Engine Optimization (SEO) Strategy of Content Marketing
Internet Marketing Agile Management Framework
Strategic Marketing Management Crucial Conversations
Research Analysis Effective Business Writing

Business Administration

KOLBE A INDEX 5-6-6-4 Pulling forces together,
Bridging differences, Responding to needs,
Blending abilities into productive efforts.

STRENGTHSFINDER 2.0 Relator, Ideation,
Adaptability, Strategic, Activator.
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content WM

Content helps people to get to know  That content attracts, engages, and | It brings visitors to you and ultimately
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your business, brand, and products. delights prospects and customers. | generates revenue for your company.

Content Creation

strategizing written or visual to bring your and pave the
Content creation and designing content story to life way for a sale.

is what happens A 5
in the background % $ ,’gz \Ei]r

www.hellobeeline.com




BRIDGEWATER

WHY LIST YOUR HOUSE WITH ME?
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CALL ON ME FOR ALL
THINGS REAL ESTATE

I'\ YOUR AGENT AND
YOUR NEIGHBOUR
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It's time to callyour
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Direct Mail

ALL RURAL
COMMUNITIES IN BETWEEN

Brochure

Music , e .
DANNY BANFIEvLD

Classic Songs YoU e -
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Education

Website Design

Teaching Materials

FARM FIRE,
PREVENTION

Horse Racing

Infographics
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Marketing

Ministry

Fitness

Knowledge Management Hlﬂl«!i

live fm

SAMANTHA FOWLDS
PRINCIPAL, COPIOUS BOOM

Knowledge Management with
ST | Samantha Fowlds

live@;

ihat speci:
cana KM Solution capture?

Interview and article design for

Knowledge Management company

WhatdoesKMmeanto  Whatare the most Knowledge Transfer is
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n? of your work. What does
itmean?
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How does the tech side of
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nade areal differencel Through your support, we were able to impa in our community and beyond. Stay tuned for

' LivePro based in Australia.

What's your final thought on KM?

Link to article

Four Easy Steps to Make Your Company A Magnet for Clients
Marketing Development blog for SMEs.

Link to article

Social Media Posts

ur generosity and support have enabled us to continue
faith!

A series of social media posts for a church.

jational Meeting on March 8rd to hear more about the impact of your generosiy!

‘Team Update):
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new year, we are filied with hope and excitement for the ft
things grow and flourish. Thank you for being a part of our journ

MOVEMENT EDUCATOR

You wanted to know more about adding OOMPH to your fe?

About can do that willimprove your
mobilty, and strengthen your bones and muscles?

Launch day is two days away!

09% ministry

four continued support en

Product Launch Sequence

just one more day!

A series of emails to launch and drive sales
among product pre-registrants.
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https://www.livepro.com/wp-content/uploads/2020/10/Samantha-Fowlds-Talks-KMS.pdf
https://www.hellobeeline.com/2023/09/02/four-easy-steps-to-make-your-company-a-magnet-for-clients/
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